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Research Methodology

A

- Trust In Entertainment Trust Barometer

American adults aged 18-34
United Kingdom adults aged 18-34

500 people in the UK 4,475 people in 20 countries on 5
continents

Informed publics aged 25-64

500 people in the US
500 in US and 200 in UK

+ 4.4% in 95 out of 100 cases in US

+ 4.4% in 95 out of 100 cases : :
+ 6.9% in 95 out of 100 cases in UK

Online survey: US Data collected
January 26 1 28, 2009
UK Data collected Feb 4 1 6, 2009

Telephone survey: data collected
November 51 December 14, 2008
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Youthful Trust in the Entertainment Industry Higher in UK than ir
Highest in India
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A34. [Entertainment] Now | would like to focus on your trust in different industry sectors. Please tell meTHosimesseyou TRUS
in each of the following industries to do what is right. Again, plpage ssale @here one means that you "DO SO THEM _
AT ALL" and nine means that you "TRUST THEM A GREAT DEAL". (Top 4 Box) Informeés RuBboscamgesezs 2009 Edelman
Edelman Trust Barometer frustbarometer
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Trust in Business and Entertainment Remained Steady in UK; Fell
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survey (adults ages343
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Trust by Industry

Informed publics aged 35-64

N L7

United Kingdom 1 United States

Health care industry Technology

Technology Biotech/life sciences
Food Food

Biotech/life sciences Consumer packaged goodsé

Entertainment Retail

Pharmaceuticals Pharmaceuticals

Retail Health care industry
Automotive Energy

Consumer packagedé Banks

Energy Entertainment

Insurance Automotive

Banks Insurance

Media companies Media companies
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Trust by Industry

Informed publics aged 25-34
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United Kingdom o
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United States

Technology 70% Technology 68%
Automotive 60% Biotech/life sciences
Food 58% Food
Entertainment _ﬁb Consumer packaged goodsé
Health care industry 56% Retail
Biotech/life sciences 56% Entertainment
Retail Health care industry
Pharmaceuticals Banks
Consumer packagedeé Energy
Banks Media companies
Insurance Pharmaceuticals
Media companies Automotive
Energy 24% Insurance
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Actions Taken with Respect to a Trusted Company

United Kingdom United States

92% | chose to buy their

| chose to buy their :
60% products or services

products or services

74% | recommended them to
friend or a colleague

| recommended them to
friend or a colleague

| paid a premium for thei 60% | paid a premium for theiF 67%
products or services 24% products or services 25%

| shared positive compan o
36% opinions or experiences' 044/0
30% online 33%

| shared positive compan
opinions or experiences

online |
0 29%
| bought shares 504 21% | bought shares 506
B Companies | | | | | |
| | | | | " Entertainment
0% 20% 40% 60% 80%100%  companies 0% 20% 40% 60% 80%100%

-ﬁThinking back over the past 12 months, have wtgout akest&oy (dbtt
ATrust in Entertainme3t I ndustryo survey (adults ages 18
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Entertainment Spending




Entertainment Spend is Up Despite Economic Turmoil
Correlation Between High Trust and Higher Spend
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Entertainment Quality is Second Only to Price

N L7

United Kingdom pEsps United States

The quality of the The quality of the _ 0
entertainment _ 35% entertainment 34%

The number of devices you The number of devices you
can use to watch or listen to I 4% can use to watch or listen to I 4%

the file the file

Whether you can make a
Whether you can make a 0 _ I 0
copy of it 1% copy of it 3%
Other | 1% Other I 2%
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lllegal Downloading Unchanged in the UK but Increasing in the

United Kingdom o United States
e 24% e 24%
Made copies without payin 19% Made copies without payin- 19%
for them 24% for them 15%

Been vocal about my right
111%/% to get content free from m 19%
° music, film and video 0

12%

Been vocal about my right
to get content free from
music, film and vidéo

16%

Shared files illegally Shared files illegally

18% 12%
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Industry Mindshare




Television Networks, and Diversified Content Providers Domin:
Consumer Brand Mindshare

N L7

United Kingdom o

45%

Television
49%
Global entertainment 42%
brands 37%
. 9%
Movies
. 9%
. 2%
Music
Ko
2%
Other
l 2%
0% 20% 40% 60%
AWhen you think about the

(adults ages -B3)

United States

Global entertainment

41%

brands
Television 37%
46%

Movies 18%

17%
3%
Other 204
. 2%
Music 504,

M 2009 W 2008 0% 20% 40%

ent erTtustiEmmesrr tt as ensuwayrt ,

© Edelman, 2009, All rights reserved,

13

60%

3
» Edelman



Television, Movies, Internet And Music Are The Sources Peor
Mention Most Often As Places They Turn To For Entertainme

Television

Video games‘

Film

‘Books

Sports MUSiC

Radio . ‘ ‘I\/Iagazines

Online

Internet @ games

Board games Newspaper
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DISCUSSION

Gail Becker Paul Jackson Euan Semple Myles MacBean
Edelman Forrester Social Computing  Walt Disney
Consultant
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