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Trust in Entertainment

American adults aged 18-34

United Kingdom adults aged 18-34

500 people in the UK 

500 people in the US

± 4.4% in 95 out of 100 cases

Online survey: US Data collected 

January 26 ï28, 2009

UK Data collected Feb 4 ï6, 2009

Trust Barometer

Informed publics aged 25-64

4,475 people in 20 countries on 5 

continents

500 in US and 200 in UK

± 4.4% in 95 out of 100 cases in US

± 6.9% in 95 out of 100 cases in UK

Telephone survey: data collected 

November 5 ïDecember 14, 2008
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Youthful Trust in the Entertainment Industry Higher in UK than in US

Highest in India

Informed publics aged 25-34

A34. [Entertainment] Now I would like to focus on your trust in different industry sectors.  Please tell me how much you TRUST businesses 

in each of the following industries to do what is right.  Again, please use a 9-point scale where one means that you "DO NOT TRUST THEM 

AT ALL" and nine means that you "TRUST THEM A GREAT DEAL".  (Top 4 Box) Informed Publics ages 25-34 in 20 countries; 2009 

Edelman Trust Barometer
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Trust in Business and Entertainment Remained Steady in UK; Fell in US
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*ñHow much do you trust each institution to do what is right?ò (Responses 6-9 only on 1-9 scale) ï2009 Edelman Trust Barometer (informed publics ages 25-34)

ñTo what extent do you trust businesses in the entertainment industry to do what is right?ò (Responses ña lotò and ña littleò) ïñTrust in Entertainment Industryò 

survey (adults ages 18-34)
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Informed publics aged 35-64

Trust by Industry

ñHow much do you trust each institution to do what is right?ò (Responses 6-9 only on 1-9 scale) ï2009 Edelman Trust Barometer 

(informed publics ages 35-64)

United StatesUnited Kingdom
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Trust by Industry

United States

24%

29%

31%

32%

35%

36%

38%

39%

40%

48%

50%

54%

68%

0 10 20 30 40 50 60 70 80

Insurance

Automotive

Pharmaceuticals

Media companies

Energy

Banks

Health care industry

Entertainment

Retail

Consumer packaged goods é

Food

Biotech/life sciences

Technology

24%

30%

30%

34%

42%

44%

46%

56%

56%

56%

58%

60%

70%

0 10 20 30 40 50 60 70 80

Energy

Media companies

Insurance

Banks

Consumer packaged é

Pharmaceuticals

Retail

Biotech/life sciences

Health care industry

Entertainment

Food

Automotive

Technology

United Kingdom

ñHow much do you trust each institution to do what is right?ò (Responses 6-9 only on 1-9 scale) ï2009 Edelman Trust Barometer 

(informed publics ages 25-34)

Informed publics aged 25-34



Actions Taken with Respect to a Trusted Company

United StatesUnited Kingdom
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Companies       

Entertainment

companies

ñThinking back over the past 12 months, have you taken any of the following actions in relation to entertainment companies that you trust?ò (Total ñYesò) 

ñTrust in Entertainment Industryò survey (adults ages 18-34)

ñThinking back over the past 12 months, have you taken any of the following actions in relation to companies that you trust?ò(Total ñYesò) 

2009 Edelman Trust Barometer (informed publics ages 25-34)



Entertainment Spending
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Entertainment Spend is Up Despite Economic Turmoil

Correlation Between High Trust and Higher Spend
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ñAre you currently spending more money, less money, or about the same amount on entertainment as you did a year ago?ò

ñTrust in Entertainment Industry ñsurvey (adults ages 18-34)

66% 

spend 

same/

more

35% 

spend 

less

United StatesUnited Kingdom



Entertainment Quality is Second Only to Price

United Kingdom United States

ñWhen paying for entertainmentðmusic, movies, television, or gamesðwhich ONE of the following is your biggest consideration?ò

ñTrust in Entertainment Industryò survey (adults ages 18-34 in US)
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Price Price



Illegal Downloading Unchanged in the UK but Increasing in the US

United Kingdom United States

ñHave you done any of the following actions regarding internet downloading?ò

ñTrust in Entertainment Industryò survey (adults ages 18-34 in US)
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Industry Mindshare
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Television Networks, and Diversified Content Providers Dominate 

Consumer Brand Mindshare
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ñWhen you think about the entertainment sector, which companies come to mind?ò ñTrust in Entertainment Industryò survey 

(adults ages 18-34)
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Television, Movies, Internet And Music Are The Sources People 

Mention Most Often As Places They Turn To For Entertainment

ñWhat sources of entertainment do you turn to most often?ò ñTrust in Entertainment Industryò survey (adults ages 18-34)
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Sports

Board games

Television
Film

Internet

Music

Video games

Books

Radio Magazines

Newspaper

Online 

games
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